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SECTOR ANALYSIS

POPULARITY CONTEST

Consistentimpressions regardless of content and message equate to trust,
reports Mediastow.



[Part 2]

IT IS no surprise that the UAE developers
took the lead in terms of media coverage
for the Gulf's property sector, Qatari
developers follow closely behind and
then Bahrain.

Emaar took the coverage lead in
Bahrain, followed by Aldar and Tameer.
Barwa took the lead in the Qatari mar-
ket, followed by Emaar and Qatari Diar.
Overall, Emaar took the lead, followed
by Aldar and Sorouh, while Manara
Developments had no coverage at all in
the period.

In terms of impressions (number of
potential people who were exposed to
their mentions), Emaar still leads in the
UAE market, followed by Aldar and
Sorpuh. In Bahrain, Emaar also leads,
followed by Tameer and Aldar.

Qatar's public real estate developer
Barwa took the lead in its home market,
with Qatari Diar and Emaar following

closely behind. Overall impressions
ranking placed Emaar in the lead, how-
ever, followed by Aldar and Sorouh. This
is a direct result of their overwhelmingly
greater amount of coverage.,

In terms of both newspaper and mag-
azine coverage sizes, Emaar led the list,
followed by Aldar and Sorouh. Barwa
ranked 4th in terms of newspaper cover-
age size, followed by Damac. Damac
ranked 4th in terms of magazine cover-
age size, followed by Qatari Diar.

As for content coverage, Tameer had
the highest percentage of manifest
(direct]) mentions, with mentions pre-
dominantly from press releases.

Qatari Diar ranked 2nd in manifest
mentions, followed by Damac and
Barwa. Damac ranked 1st in PR influ-
ence (percentage of press releases from
the overall mentions), followed by
Tameer, Qatari Diar and Aldar. Damac
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also ranked 1st in terms of percentage of
positive reputation drivers (rom the
overall coverage, followed by Tameer,
Qatari Diar and Sorouh. Looking purely
at the amount of manifest and positive
reputation drivers, however, Emaar and
Barwa ranked the highest,

All messages were on projects execu-
tion, completion, updates and launches
as well as sponsorship of various events.
The coverage also included messages on
participation, organisation and hosting
of events, posting profits growth, and
expansion into other markets, stocks
movement and deals.

Survey findings

Respondents across the region were
asked "To what extent do you trust the
following companies?” and given an
option to respond with “I strongly dis-
trust”, °I distrust”, “1 neither distrust nor
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What does it all mean?

There appears to be a direct relationship
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(Qatari Diar and Damac had the highest

entage of manifest mentions
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ount of coverage was
1 Emaar’s and Barwa's; and thus they

did not score high in their trust levels.

Aldar, on the other hand, had a relati
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st as Emaar's and Barwa's was,

and did not receive the same high trust
perception as Emaar and Barwa did
Bahraini media appears to have what
can be described as a healthy infatuation
with UAE projects, unlike Qatar, wi

the media is mostly interested in local

trust perceptlion in Bahrain ani

While people in Bahrain are fascinated by

the work of UAE companies an

projects, people in Qatar are primarily
interested in Qatari companies,
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